
 

Underpinned by these five Core Values as well as our Shared Purpose – Helping Realize Life’s Potential, the DBS tools are 

organized into three pillars that are designed to apply to every aspect of our business: Growth, Lean and Leadership.  

The idea for Danaher originated in the early 1980s when the Company’s founders, Steven M. and Mitchell P. Rales, envisioned 

a business that would generate sustainable long-term value for customers, employees and shareholders.  Through a series of 

acquisitions and divestitures, Danaher has evolved over time into the science and technology innovator it is today.  While the 

operating companies that make up Danaher have changed, DBS continues to be the guiding philosophy for the Company.

Sales in 2021 by geographic destination (geographic destination refers to the geographic area where the final sale to the 

Company’s unaffiliated customer is made) as a percentage of total 2021 sales were: North America, 40% (including 38% in the 

United States); Western Europe, 24%; other developed markets, 5%; and high-growth markets, 31%.  The Company defines 

high-growth markets as developing markets of the world experiencing extended periods of accelerated growth in gross domestic 

product and infrastructure which include Eastern Europe, the Middle East, Africa, Latin America and Asia (with the exception 

of Japan, Australia and New Zealand).  The Company defines developed markets as all markets of the world that are not high-

growth markets.

LIFE SCIENCES

The Life Sciences segment offers a broad range of instruments and consumables that are primarily used by customers to study 

the basic building blocks of life, including genes, proteins, metabolites and cells, in order to understand the causes of disease, 

identify new therapies, and test and manufacture new drugs and vaccines.  Sales in 2021 for this segment by geographic 

destination (as a percentage of total 2021 sales) were: North America, 36%; Western Europe, 27%; other developed markets, 

6%; and high-growth markets, 31%.

Danaher established the life sciences business in 2005 through the acquisition of Leica Microsystems and has expanded the 

business through numerous subsequent acquisitions, including the acquisitions of AB Sciex and Molecular Devices in 2010, 

Beckman Coulter in 2011, Pall in 2015, Phenomenex in 2016, IDT in 2018, Cytiva in 2020 and Aldevron in 2021.  

The Life Sciences segment consists of the following businesses:  

Bioprocess —The bioprocess business is a leading provider of technologies, consumables and services that advance and 

accelerate the development and manufacture of vaccines, biologic drugs, and novel cell and gene therapies.  The business offers 

solutions that support its customers across the pharmaceutical and biopharmaceutical value chain, from the earliest stages of 

drug discovery and research, to product and process development, clinical trials, therapy manufacturing and clinical use.  The 

business’ workflow solutions include process chromatography instruments and consumables, cell culture media, single-use 

technologies, development instrumentation, fill and finish, lab filtration and genomics consumables.  
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